Who is Vodafone xone & how are we driving mobile disruption?
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Innovation: Discovery to B Launch

* Aligned with our ® Rapid prototyping * Limited controlled
key strategic priorities commercial launch
& objectives ® Jterative users trials

® Light integration:
® Guided by consumer ® Retail
input and feedback * Call centres
® Online

Collaboration, Communication & Feedback
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Yodafone xone areas of focus
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Personalised Partnership Model

Adding Value

Distuptise 3 5
P to Vodatone

Strategie Endto End

Solutions Relationships Solutions
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Infroducing Vodafone xone’s products

288 © Building the future
8 I IS what we do
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Yodafone and partners: Vodafone xone countries

B OpCos

B Partner Markets
B Partner Affiliates
W Strategic Partner
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