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SLIDE 59:  Innovation Is Something New, In Support of Our Mission
SAY:  We’re on a mission to support innovation that creates value in three distinct ways:
Physical innovation: this our mission to refresh the world.
Emotional innovation: this is how we’ll inspire moments of optimism and happiness.
Social innovation: this is how we can create value and make a difference.



Winning In innovation creates new value for our
system, our communities and the world

Success means more than economic growth — we have a special accountability as a
business that operates on a global scale to improve the well-being of our communities
and responsibly steward the natural resources of the planet we all share.




In 2011, we Introduced 3 tiers to guide our
Innovation efforts
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We're cultivating our innovation culture internally with
assoclates and externally with a broad ecosystem

We are educating and empowering our associates on innovation and entrepreneurship
principles, and building a robust ecosystem of innovation partners to accelerate
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